
SUMMARY OF HAWKER SHOPPING SURVEYS 
June-July 2011 

 
 
 
Two surveys were conducted by Les Winton for LDA.  One was a survey of people actually 
using the shops and one was a telephone survey of people across the Hawker catchment area. 
 
 
On-site Survey 
 
This survey used the survey questions provided by FOHV with minimal changes.  On-site 
surveys were conducted throughout several days in the last week of June and first week of 
July during very cold weather.  Two people conducted the surveys, one outside the IGA and 
one roaming between the bus stop and the medical centre entrance.  They covered reasonable 
hours of the full week, including Friday, completing 396 surveys, which was more than the 
number contracted.  Respondents were asked questions about their activities on that day.  
They were not given the opportunity to read the options provided within each question, which 
might have prompted a greater range of answers in certain questions. 
 
Results: 
 

• 78.3% visited the centre for shopping with the rest socialising, eating, visiting offices 
or the medical centre and 11.9% doing unspecified “other” activities; 

• 72.2% visited the supermarket, 26% the pharmacy, 24.7% the newsagent, 24.2% a 
bakery, 20.2% the post office and 21% a restaurant or takeaway; 

• 68.9% came directly from home, 14.9% from place of work or after picking up 
children, 7.9% from another shopping centre and 8.3% from somewhere else; 

• 82.3% arrived by car and 13.1% walked; 

• 27.5% lived in Hawker, 15.2% in Page, 13.4% in Scullin and 13.4% in Weetangera; 

• 2-3% lived in each of Higgins, Holt, Macquarie and Macgregor; 

• Others lived in Belconnen, Latham, Cook, Aranda, Florey, Civic, Bruce (and even 
places such as New York and Lightning Ridge), 

• 64.4% stated that they visited Hawker because of its closeness to home, 48.7% 
because if its good parking, and 33.6% because of the range and variety of shops; 

• 80.6% visited the shops more than once per week, of which 31.6% visited almost 
every day; 

• 38.6% expected their visit to last less than fifteen minutes, 35.6% 15-30 minutes and 
15.7% 30-59 minutes; 

• 35.9% were aged over 65, 35.6% were 45-65 and 21.2% were 25-44 years; 

• 6.3% were accompanied by children under sixteen. 
 
 
 



Telephone survey 
 
This survey was conducted randomly in the four core suburbs of Hawker, Page, Scullin and 
Weetangera with 150 in each suburb, giving a total of 600 responses.  Only people with 
landlines were surveyed and the respondent was regarded as speaking for the houshold.  The 
summary tables have been analysed and a full report is to come within a fortnight. 
 
Results: 
 

• In the last month, 86% of respondents had visited Belconnen, 78% Jamison, 77.3% 
Hawker and 25.7% Civic; 

• Their main centre was considered by 26.5 % to be Belconnen, 51% Jamison and 10.8% 
Hawker; 

• For casual top-up shopping, 12.7% used Belconnen, 19.3% Jamison and 61.8% Hawker; 

• In the last month, the main shops visited at the three centres were: 
 

 Hawker Jamison Belconnen 
Supermarket 93.1 96.4 61.6 
Chemist 45.5 19.0 10.1 
Bakery 43.3 10.9 5.8 
Newsagent 40.3 23.9 10.3 
Post Office 28.0 17.3 7.8 
Restaurant, takeaway 23.1 29.5 22.3 
Medical centre, dentist 9.5 3.8 9.7 
Butcher 6.9 6.8 2.3 

 
• Of those who shopped mainly at Hawker, 64.6% usually visited a bakery, 53% the 

chemist, 52.3% a restaurant or takeaway, 44.6% the newsagent, 43.1% the supermarket, 
32.2% the post office, 9.2% a doctor or dentist, 4.6% the butcher; 

• Of those who shopped mainly at Belconnen, 65.4% usually visited a supermarket with 
much smaller percentages than Hawker for other shops; 

• Of those who shopped mainly at Jamison, 52.6% visited a supermarket and 20.9% the 
post office with generally much smaller percentages than Hawker for other shops; 

• On their last visit, the average amount spent was $56.50 in Hawker, $126.10 in 
Belconnen and $94.40 in Jamison; 

• The main feature liked about each centre was:  Hawker – convenient location 92.3%, 
Belconnen – range and variety of shops 62.9%, Jamison – the same 53.9%; 

• The main feature disliked about each centre was that the prices were too expensive:  
Hawker 36.8%, Belconnen 32.1% and Jamison 41.5%; 

• Other dislikes were:  Hawker – unattractive 10.8%, Belconnen – parking too congested 
23.9%, Jamison – the same 16.7%; 

• Features that might make people shop at Hawker more often included: bigger IGA 
supermarket or second supermarket such as Coles, Woolworths or Aldi 41%;  more 
variety or bigger shops 38%; improved environment 33%;  better access and safety 
28%;  bank, theatre, expanded medical centre 13%. 

• 32% stated that nothing would attract them to Hawker. 


